
66%

Game websites

YouTube

Twitch

Facebook

Tik Tok

Instagram

75%

15%

6%

3% 2%

From Social Media

From friends

Gaming videos

Google Searches, Bing searches etc

Mobile

PC

Console
Online,

Browser Games

TabletSocial
Media

Daily

A couple of times a week

Once a week

2-3 times a month

Less than 2-3 times a month

21%

27% 25%

32
%

45%

49%

33%

31% 33%

43
%

31%

31%

12%

21% 15%

8%

10%

8%

15%

12% 9%

11
%

9%

7%

18%

10% 18%

6%

6%

4%

Over 500 RON / month

250 - 500 RON / month

100 - 250 RON / month

50 - 100 RON / month

Less than 50 RON / month

 I do not pay 
for games or upgrades 

1%

9%

19%

25%

19%

19%

Console PC Tablet Mobile Social
Media

Online,
Browser Games

1%

5%

9%

20%

22%

39%

0%

1%

2%

6%

22%

65%

0%

1%

2%

6%

16%

72%

0%

0%

2%

3%

8%

82%

0%

0%

3%

6%

11%

78%

Video Streaming 
and Events

70%
of video game players answered they do watch video games related 
content on streaming platforms

When it comes to the nationality of content creators, 47% of video game players follow more international content 
creators while 25% watch mostly Romanian streamers. 

12% 25% 47% 16%

Only international content creatorsOnly Romanian content creators

REC

When it comes to streaming 
platforms, 75% of video 
game players prefer 
Youtube (first place), Twitch 
(second place) and 
Facebook (third place).  

Those that do attend events, tend to favour two specific 
events:70%

of video games players 
answered they do not 
participate in gaming events.

Information sources
and brands

50%

45%

44%

37%

35%

Information sources 
used by video game 
players to find 
information on video 
games

Brands spontaneously named as being the most active in gaming:

Razer

11%

ASUS ROG 

9%

Ubisoft

7%

EA Sports

6%

PlayStation
 & Sony

8%

Logitech

6%

Nvidia

4%

Microsoft

3%

Nintendo

2%

Video Games
Acquisition

83%

66%

50%

46%
42%

34%

42% buy them in stores

83% download games or play
games directly on the website
or platform of the publishers

66% buy them 
from online stores

50% download them for free
 from torrent websites

46% exchange games or
borrow them from friends

34% buy them second hand

For those that buy online, most of them buy from the following stores:

75%
Steam

46%
Epic Store

38%
PlayStation Store

 More men(38%) say they pay for video games that are not available for free than women(20%).

38% 20%
Men Women

Reasons why video game players say they don't buy videos games: 

48%
the absence of 
wanted video 
games on the 
stores they look at

27%
Prices are too 
high

22%
Can obtain them 
for free

Usage and
Motivation

69%
players prefer to play with 
others.

Prefer single
player games

Prefer to play online
 with other video game players

Play together with
work/school colleagues

Play with other
family members

31%29% 21% 19%

28% Appreciate video games 
but are not interested 
in all aspects 
concerning this subject. 

26% Prefer to meet 
objectives of all types 21% Prefer to play more than 

one games

34%

23%

29%

22%

Main reasons to play:

62%
Relaxation

52%
Hobby

35%
Antidote for 
boredom

60%

47%

38%

28%

26%

26%

26%

Action Adventure

Shooters

Role-Playing Games

Puzzle/ Match-3

Strategy

Arcade 

Survival/ Horror

Favorite genres:

Production type preferences

no preference

52% 17% 11%

prefer AAA titles mostly but also 
play some indie games

play AAA titles 
only

Video Game Players*

How often do you usually play video games?

21%

20%

*Incidence study methodology: 1083 CAWI questionnaires, nationally representative by gender, age, 
region and residency, men and women aged 15 to 64, internet users, general population.
**Target Study Methodology: 1047 CAWI questionnaires, men and women, aged 15-64 years who 
play on at least on one of the platforms PC/Laptop, Console, Mobile/Tablet. The respondents of this 
study identify themselves as video game players, with ¾ of them playing at least a few times a week.

Survey collection period: July - August 2022

Methodology

Design:Cercetare:

Study commissioned by:

62%
of players declare they spend money on video games at least once a month 

Romanians with ages 
between 15-64 years 
old play video games at 
least once a month

7,8mil Men49%51%Women

Riot

2%

Video Game 
Player Behaviour**

70%

69%

40%

18%

11%

9%

Mobile

PC

Console

Online, 
Browser games

Tablet

Social
Media

There are significant differences depending on 
the gender of the video game player. Men prefer 
to play on PC and console while women prefer 
to play mobile games.

61% 79%

79% 58%

52% 27%

16% 21%

5% 17%

4% 15%

Which is the platform you usually use to play video games on?

A Responsible 
Industry

Do you use parental control tools for your children? 

 www.rgda.ro | www.desprejocurivideo.ro

YES

Video Games In Romania 
Video Game Players Profile And Segmentation

RGDA recommends users and/or parents of users to learn more about PEGI age ratings and standards. 

More Romanian
content creators

More international 
content creators


