
ROMANIAN VIDEO GAME PLAYERS

39yo

WHAT DEVICES DO THEY USE?

SHOPPING FOR GAMES

WHAT GAME GENRES DO THEY PREFER?

MULTI PLAYER SINGLE PLAYER
VS53% 47%

HOW MANY VIDEO GAME USERS PLAY DAILY?

BEHAVIOR

PARENTAL CONTROL

31%

Console

45%

Mobile

37%

Computer

3%

Online/
browser

2%

Social media

15.5%

Console

64%

Mobile

60.1%

Computer

14.3%

Online/
browser

6.7%Social
media

Men Women

45% 55%

23%
pay for games

8.56
ron/month

Mobile

17%
pay for games

6.96
ron/month

Social media

44%
pay for games

24.43
ron/month

Computer

68%
pay for games

46.00
ron/month

Console

THE GAMING

WHY DO THEY PLAY?

To relax after
a hard day

Games are
a hobby

To get rid
of boredom

To learn
new stuff

Out of curiosity when
games are launched

To finish what
they started

71%

52%

30%

Card
games

WHERE DO THEY PLAY?

97%

Where do they buy them from?

53%They buy them new,
from the store

63%Online stores
( Steam, Epic Store etc)

27%They buy them used,
second hand

Less than half of the video game players buy the games

Home At a friend’s home In public
transport

21%

15%

Sport
games

First person
shooter games

47%

Adventure
games

54%

Strategy
games

51%

Role-playing
games

36%

Auto / moto
simulators

Arcade
games

Massively
multiplayer online

role-playing games

Other
simulators

Puzzle &
match-3
games

Digital
board games

Average age*

35yo
Average age*

20.1%

Tablet

23%
pay for games

7.76
ron/month

Tablet

They can have
them for free 28%

The reasons why they are not paying for the games:

They are too
expensive 45%

They don’t trust
online payments 9%

They can’t find the game
they want in stores 23%

They want to protest
against the developer 4%

5%

Tablet

The video game users who are parents
use the parental agreement options
offered by the various game platforms.

The parents are careful
with the games rating
systems, taking them into
account when purchasing/
downloading.

59%

52%

Methodology
Targeted study: 1005 questionnaires CAWI, men and women with ages between 15 – 

64 years old who use at least one of devices PC/ laptop, console, mobile/ tablet to play.

Incidence study:  1020 questionnaires CAWI, representative at national level, men 

and women with ages between 15 – 64 years old, internet users.

DESIGN:RESEARCH:A STUDY REQUIRED BY:

40%

22%

14%

52% 48%

MOBILE GAMES 

$ 54.9bn
TABLET GAMES 

$ 13.6bn 

BROWSER GAMES 

$ 3.5bn 

$ 47.9bn 
CONSOLE GAMES 

COMPUTER GAMES 

$ 32.2bn 

A video game playersuses
on average 2-3 devices
in order to play

32%

2%

21%

36%

9%

 

Eastern Europe
$ 4.2bn

RUSSIA

$ 1.8bn 

KAZACSTAN

$ 228mill

ROMANIA

$ 195mill

UKRAINE

$203mill

POLAND

$ 596mill
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2
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3
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$ 152.1bn
Global

25%29% 29% 23%

16%21% 18% 4%

7.9 mill
video game

players*
in 2020

INDUSTRY

*out of 15 – 64 years old population

MARKET RESEARCH STUDY

IN ROMANIA
VIDEO GAME PLAYERS

Buy games Download games from torrent websites

in 2019


